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MANHATTAN'S NEWEST NEIGHBORHOOD

l

(I ! l
illl (1] || Il
l

! Illllll!llll I[llllllil lllllll | l

I l

J
§

uuuunnnnm I
R
1”1'“1' |'1

B S [ e b

)
——




HIGHLY-ACCESSIBLE
MAGNETIC
DESTINATION

14M
ANNUAL VISITORS

to Hudson Yards
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NEIGHBORHOOD
VENUE ATTENDANCE

11.6eM

Annual Ridership
No.7 subway:
34t St./HY Station

2M

Annual attendees

Javits Center
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Annual visitors
High Line
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HUDSON YARDS

EVENT

LOCATIONS

PUBLIC SQUARE AND GARDENS:
MAIN PLAZA

PUBLIC SQUARE AND GARDENS:
NORTHEAST PAVILION

PUBLIC SQUARE AND GARDENS:
VESSEL

PUBLIC SQUARE AND GARDENS:
THE BOSQUE

PUBLIC SQUARE AND GARDENS:
THE CURVE

PUBLIC SQUARE AND GARDENS:
THE LANDING

PUBLIC SQUARE AND GARDENS:
THE PATIO
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“PUBLIC SQUARE THE SHOPS &
AND GARDENS./ : RESTAURANTS AT

HUDSON YARDS

ONE HUDSON YARDS ; ABINGTON HOUSE
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https://www.youtube.com/shorts/qsNtK8_p-oE
https://www.youtube.com/shorts/d-7UksQSeGk
https://www.youtube.com/shorts/nfrriqmlX-w

1  PUBLIC SQUARE AND GARDENS: MAIN PLAZA
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THE SHOPS
& RESTAURANTS AT

HUDSON YARDS

SQUARE FOOTAGE: 17,800

CAPACITY (STANDING): 2,000

APPROXIMATE DIMENSIONS OF
USABLE FOOTPRINT: 60" X 60’
OR 80" X 20’



1  PUBLIC SQUARE AND GARDENS: MAIN PLAZA
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https://www.youtube.com/shorts/8xw8OJd5iJQ
https://www.instagram.com/reel/C_rRKKyOsIY/?igsh=MTNqMGQxMzM0eTJwZg%3D%3D
https://www.youtube.com/shorts/d-7UksQSeGk
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PUBLIC SQUARE AND GARDENS: NORTHEAST PAVILION
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THE SHOPS
& RESTAURANTS AT
HUDSON YARDS

» SQUARE FOOTAGE: 1,600

» CAPACITY (STANDING): 550

» APPROXIMATE DIMENSIONS OF
USABLE FOOTPRINT: 40" X 40°



2 PUBLIC SQUARE AND GARDENS: NORTHEAST PAVILION



https://www.youtube.com/shorts/Y8zGG87vfNw
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PUBLIC SQUARE AND GARDENS: VESSEL
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THE SHOPS

& RESTAURANTS AT
HUDSON YARDS

» CAPACITY: 750

» 8 LEVELS

» 80 LANDINGS



3 PUBLIC SQUARE AND GARDENS: VESSEL
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PUBLIC SQUARE AND GARDENS: THE BOSQUE
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THE SHOPS
& RESTAURANTS AT
HUDSON YARDS

» SQUARE FOOTAGE: 675

» CAPACITY (STANDING): 300

» APPROXIMATE DIMENSIONS OF
USABLE FOOTPRINT: 45" X 15’



4  PUBLIC SQUARE AND GARDENS: THE BOSQUE
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S  PUBLIC SQUARE AND GARDENS: THE CURVE
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» SQUARE FOOTAGE: 600

;\\\

Y |  THEsHOPS > CAPACITY (STANDING): 200

AND GARDENS ' - & RESTAURANTS AT
e HUDSON YARDS

» APPROXIMATE DIMENSIONS OF
USABLE FOOTPRINT: 60" X 10’




S  PUBLIC SQUARE AND GARDENS: THE CURVE
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6 PUBLIC SQUARE AND GARDENS: THE LANDING
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» SQUARE FOOTAGE: 1,200

;\\\

BLmSQUA o | __THESHOPS > CAPACITY (STANDING): 350

AND GARDENS & RESTAURANTS AT
HUDSON YARDS

» APPROXIMATE DIMENSIONS OF
USABLE FOOTPRINT: 20" X 60’
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6 PUBLIC SQUARE AND GARDENS: THE LANDING

— \\ESPRESS 0 - ERO JECT Coffeeatacick,

EALTHY Mental Hegjty Reso

Lirces ata lick
MINDS

COFFEE MENU

L A COFFEE.
We believe that every day should be S Eseg

T
World Mental Health Day iceo SORRERE



https://www.youtube.com/shorts/CwEqZMaJFas
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PUBLIC SQUARE AND GARDENS: THE PATIO
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» SQUARE FOOTAGE: 100

» APPROXIMATE DIMENSIONS OF
USABLE FOOTPRINT: 10" X 10’
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ABOUT HUDSON YARDS : g
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OUR AUDIENCE

INCOME
20%
$250K+
15% 20%
46-54 55+

MAJORITY OF HUDSON YARDS VISITORS ARE FROM THE GREATER NEW YORK AREA

25% 61%
OTHER US STATES NEW YORK DMA




HUDSON YARDS BY THE NUMBERS

FOOT TRAFFIC
14M TOTAL VISITORS

WEBSITE VISITS
5.4M PAGEVIEWS
3.1M visiTs

NEWSLETTER VOLUME
46.9M EMAILS DELIVERED
57 .8% AVERAGE OPEN RATE

EARNED MEDIA HIGHLIGHTS
6M+ LUNAR NEW YEAR
952M+ BACKYARD
854M+ FLEURS DE VILLES
567M+ HoLiDAY

2.4B+ TOTAL EARNED MEDIA IMPRESSIONS

ORGANIC SOCIAL MEDIA
128.3M+ IMPRESSIONS

36 INFLUENCER COLLABS
306.7K+ TOTAL SOCIAL FOLLOWERS
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ALL-DAY

DINING

VIBRANT VENUES THAT OFFER
DIVERSE CULINARY EXPERIENCES
— FROM CELEBRATED CHEFS
TO POPULAR EATERIES TO
LOCALLY SOURCED MARKETS
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LADUREE » LA MAISON LOS TACOS No. 1 A NOITE ¥ MILOS NEUHAUS O'TOOLE'S WaY
- Ll oy SPAIN 2 e BAKERY ¥ W Bar MIZNON NAYA LA * p R[T *

%‘L e sweetgreen Venfoorwen o L Cne el YONO
ICE CREAM & VEGAN ICE CREAM 6@ XINGFUTANG SIS I

e
STARBUCKS

[
() Tan RUSS&PAyGHTERS SHAKE EZ SHACK
@ priceiess SOGNO TOSCANO®  spvcowo



THE SHOPS AT HUDSON YARDS

PROVIDE EASY ACCESS

TO RETAIL EXPERIENCES SPANNING
LUXURY TO FAST FASHION

Aesop.

CALZEDONIA

ITALIAN LEGWEAR & BEACHWEAR

Fellow
Barber

Lovis)

Jo MALONE

TORY@ BURCH

alo
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lovepop

i/

MACK WELDON

MUJI

RER&R

ROBERTO COIN

SUITSUPPLY

ARITZIA AROMA3B60
CONSERVATORY A FALCONERI

L FAHERTY
__In Imissimi k t d 7 /
THEA:TOF ITALIAN LINGERIE aNSWSYE)Ri © Wé
@ lululemon P!u

—~ MARC
PAND é RA Psycho <. Bunny
i SCANLAN THEODORE Sl_—l_
RUDSAK

sunda y S @ sunglass hut Theory
G FARAY

LifeWear

BVLGARI

Cartier

DIOR JHQL.II
FENDI  IWC

1"
LOUIS VUITTON MAR L |
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MESSIKA  MOSCHINO

PANERAI

PIAGE]

W

ROLEX TIFFANY & CO.

Van Cleef & Arpels

WATCHES %
SWITZERLAND
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@ ABSOLUT. AGT  ©wenskeeec  ALWINAILEY - amazon — jypgyisrs PiGuer %P*‘é‘; Ys BOSTON BEER co.

Bruand o powus iy CityPickle DIAGEO DUNKIN'  ES=r S g, FERR
INNOV. ] ROCHER
Ferrari
FRIEZE X FE e, HBO  ®@werveon  IPSY | IWC
MESOQ, : )
JA ® N wcmﬂ}éwm %‘9’.‘ LaLiga ARG CH.E_P osAr w LOREAL e m MAYBELLINE

A TRULY COLLABORATIVE COMMUNITY

WITH PEOPLE AND BRANDS THAT

OZART rFor MUSEUM OF S=Zalne 1 “‘\’I‘ s
ELEVATE EACH OTHER MO%CO ﬂUNCHK'NS ICE CREAM “Nathdns, L& NETFLIX % .‘(llli!;lliN NN

Kingdom of light

NEW YORK CHAMPAGNE . PROJECT
% PERRIERJOUET PRIDE LIVE HEALTHY REVOLVE W SOULCYCLE SPANX SUCCESSION

=S TR|BECA " .
THE PALM BEACHES T FEST|VAL. VAYNERMEDIA verizon WarnerMedia WELLS FARGO WNBA
FLORIDA ripaavisor




MAKE AN IMPACT. BE VISUAL.
LEAVE IMPRESSIONS.

HUDSON YARDS OFFERS BOTH INDOOR
AND OUTDOOR STATIC SIGNAGE
OPTIONS IN OUR MOST HIGH-TRAFFIC
AREAS ACROSS THE NEIGHBORHOOD

P

» 14 LARGE FORMAT BACKLIT VITRINES

» 6 LARGE FORMAT BACKLINE VITRINES

» 2 DOUBLE SIDED, 50 BANNERS

» NM™AVENUE WALL

Other custom signage opportunities available
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https://www.jappyagoncillo.com/portfolio/ny-rangers-x-benjamin-moore

Jane Buckley

Partnerships and Events
jane.buckley@related.com
(646) 532-1459

ERELATED olx/Flolrp

HudsonYardsNewYork.com
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